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Trina Introduces 2009 Spring/Summer Collection
The newest collection offers travel and cosmetic accessories blending
modern luxury and classic sophistication with innovative functionality

El Segundo, CA (November 2008)—The Trina 2009 Spring/Summer Collection can be
described as a refreshing mix of modern luxury with elements of classic elegance. The
collection features sleek textures and rich fabrics that are coupled with bold citrus tones and
black and white minimalism to reflect the season’s trends, while offering everyday
practicality. Each Trina cosmetic and accessory bag merges form and function with creative
designs, distinctive patterns and high-fashion details to help keep fashion-savvy individuals
organized.

The 2009 Spring/Summer Collection features seven unique lines that blend vintage
sophistication and fashion-forward fabrics with of-the-moment looks. Trina offers
accessories to complement the style individualist, as well as the fashion trend-setter, from
the gold studded detailing seen on the Berry Cork line to the luxuriously glamorous feel of
Gold Cork. Black Basics has a dramatic, urban vibe, while Tribal provokes a sense of
free-spirited bohemia. Art enthusiasts and fashion gurus alike will appreciate the watercolor
design of Modern Art, melting vivid shades of ruby and bleached out pink for an unexpected
take on creative interpretation. The oversized graphic print on the Poppy line provides a
chic way to wear florals. And, the Kelly Stripe line, in rich coral and kelly green, exudes
posh elegance, making it a staple for years to come.

Each season, the Trina design team travels throughout the world’s fashion capitals, from
New York to Paris to London, researching the latest trends. The looks that stream down the
runways then inspire the designs for Trina, delivering seasonal collections that offer fashion-
forward styles, shapes, colors and fabrics that hit the shelves at the same time as their
ure counterparts, but at an accessible price ranging from $22-86.

ABOUT ALLEGRO
Founded in 1973, Allegro Mfg. Inc. has evolved into a leading accessories design house. In the
cosmetic bag category, it boasts an 85 percent share of the North American market. Headquartered in
Los Angeles, Allegro Mfg. Inc. trades in more than 30 countries and maintains sales and distribution
offices in London, Paris, Mexico City, Toronto, Sydney and Shenzhen. Additionally, the company
maintains two wha ned manufacturing facilities in China and the Philippines and out-sources to
more than 25 fact ina. Currently, the company’s brands, which include the high-end Trina
and Trina & Co. cos he moderate Contents and Modella lines, are retailed in more
doors around the world.




